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RESEARCH ABSTRACT

This study focuses on the relationship between the number of distributed
Coca-Cola to their price. We conducted our study in the locality of poblacién
Kabasalan. The price of coca- cola drinks in our locality, for 8 ounces is Php 15.00,
and for 1 litre php 50.00 per bottle of coca- cola drinks an increase of 10- 15 pesos
for each size. This study is delimited to six (6) consecutive months furthermore,
our respondents are only 10 distributors of coca- cola. Based on the answer of our
respondents the highest distributed coca- cola for every month is 250 cases ghe
lowest is 20 cases. This study will use a correlational research design. Aocordmg
to Curtis (2016), the correlational research design's main goal is to determine if
variables increase or decrease. We will use sample random sampling in cho_osmg
our respondents, in addition, the instruments will use questionnaires. The primary
beneficiaries of the study are the distributors, customers, small business owners,
and other researchers, the result of this study is beneficial for them. This study is
interesting for those people who are willing to start a business.
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Chapter 1
Background of the Study

Coca-cola is a carbonated soft drink manufactured by the Coca-Cola
Company. In 2013, coke products were sold in over 200 countries worldwide, with
consumers drinking more than 1.8 billion company beverage serving each day.
The Coca-Cola Company produces concentrate, which is then sold to licensed
coca- cola bottlers throughout the world. The bottlers, who hold exclusive territory
contracts with the company, produce the finished product in cans and bottles from
the concentrate, in combination with filtered water and sweetener. The bottlers
then sell, distribute, and merchandise coca- cola to retail stores, restaurants, and
vending machines throughout the world. The Coca-Cola Company also sells

concentrate for soda fountains of major restaurants and food service distributors
(Georgia,1888).

The price of the popular carbonated drink in Zamboanga Sibugay has
increased from 15 to 20 pesos for a 12-ounce bottle and from 35 to 45 pesos for a
one-liter bottle for the year 2021. The said place is suffering from the high price of
coca- cola. Many developed countries became developed mainly because of the
concerted efforts of the small business proprietorship called entrepreneurs. Taken
together, their efforts gave rise to countries. Their economies grew because of the
contribution of the entrepreneurs in employment, income, government taxes, and
the availability of goods and services.



Statement of the Problem
This study aims to determine the relationship between the number of
distributed Coca-Cola to its price.

Specifically, it aims to answer the following queries:
1. How many distributed Coca-Cola for six consecutive months?

2. What is the price list of Coca-Cola for six consecutive months?

3. Is there a relationship between the distributed Coca-Cola to its price?

Hypotheses

The following hypotheses shall be tested using the 0.05 level of
significance:
Null Hypothesis: There is no relationship between the number of distributed coca-

cola to its price.

Alternative Hypothesis: There is a relationship between the number of distributed

Coca-Cola to its price.

Scope and Delimitations of the Study

This study focused on the relationship between the distributed Coca-Cola
to its price because for people to know that there is a big correlation between the
amount distributed and the price of coca- cola. When there is a shortage of

distributed coca—cola products, prices may also increase. There are many sizes of




botties of coca —cola such as 80z,120z, 1 liter, 1.5 liters, and 1.25 liters. This study

is delimited for six (8) consecutive months.

Significance of the Study
The following entities will benefit from this study small business owners,

customers, and the distributor.

Small business owner- the result of this study will provide the entrepreneurs with
a solution to the distribution involved in the price of coca- cola, and aiso
give them information on how to handle a problem about the changes

in the price of coca- cola

Customer- it can give awareness to those customers who always buy coca- cola
and to know why there is a possible change in the high price of coca-

cola.

Distributor — this study will also benefit to the distributor because distribution is an
important element of operations as, without a role that tracks and
improves the relationship between manufacturers and customers a

company cannot ensure the best possible service.

Definition of Terms
The following terms will be used extensively in this study and shall be taken
according to the definition given below.
Coca-Cola - it is a product for canning and bottling companies, distributors,
wholesalers, and retailers.



Distributor — is an intermediary entity between the producer of a product, or
manufacturer, and the downstream entity in the distribution channel or
supply chain.

Price - the price a business charges for its product or service is one of the most

important business decisions that management makes.



Chapter 2
Review of Related Literature
This chapter presents the different studies and literature that help us
researchers in our study regarding the relationship between the number of

distributed coca- cola and its price.

According to Jackson (2022) as a result of the shortage the cost of a popular
carbonated beverage in this city's supermarkets has claimed from php25 to php20
to php45 for a one-liter bottle and Dornsife(2016) it was agreed on the analysis of
1,743 supermarkets across the public health fund that on average, milk cost 150
per fluid ounce than soda and also Davis(2022) estimate the average price for a
12- pack of 12-ounce soda can in January 2019 was 35 cents; as of today, the
average price for the same beverage is 51 cents. That is 45% shorter than four
yéars. However, the ongoing shortage of supply. According to Royandoyan (2022),
is disrupting their product lines. Additionally, the (CCBP) confirmed that the
shortage of bottles grade sugar has impacted the ability of some of our bottling

plants to continue producing some products.

Moreover, Gallardo (2022) discussed the city's adjacent place sari-sari
shoes are suffering from a shortage of past-ime soft drink supplies. Small
business owners were more negatively impacted by the shortage than grocery
stores and fast-food restaurants, according to DTI. Sari-sari store owners have
already voiced their complaints about the shortage and asked where may obtain
their supplies. In addition, kan, and Aatjes (2008), Coca-Cola has outsourced its

bottling and distribution operation, with CCE being the major distributor of syrup




from the company’'s 64 bottling plants and distributor of bottled and canned
beverages to distribution facilities. To the last retail location where buyers
purchase the goods. We will talk about an operations research (OR) application
that organizes the distribution of goods from more than 0430 distribution sites to
24 million final retail locations. Besides that, according to LU& Tiwana (2015), the
company's distribution system is among the best planned and executed when
compared to all other drinks in the same category. It has such an impact on

consumers and is $0 successful that even wholesalers and distributors depend.

Therefore, the researcher will be able to make RRL related to my studies it
is several distributed Coca-Cola to its price on how will affect the shortage of supply
distribution for six consecutive months. When there is a shortage of distribution of

supply there is a possibility the price will increase.

Conceptual Framework
The conceptual framework of the study in shown in Figure 1.

Dependent variables Independent variables

T istri "
Price — he number of distributed coca

= s0m

The dependent variables show the relationship of coca- cola to its price.

There is a possible change in the price of coca- cola and its influence on our



dependent variables the number of distributed coca- cola for six consecutive
months,
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Chapter 3
Research Methodology
This chapter presents the research methods of the study. It includes a
discussion on the research design and research methods covering the research
environment, research subjects, sampling techniques, instrumentation, data

gathering techniques, and statistical treatment.

Research Design
This study used correlational research to design the relationship

between the number of distributed sodas and their price. According to Curtis
(2018), correlational research the main goal of this design is to determine if
variables increase or decrease as other variables increase or decrease. This
design seeks to establish an association between. It does not seek cause-and-
effect relationships like descriptive research, it measures variables as occurs. The
approach used in this study is Heuristic. According to Gay (1976). This approach
refers to the rule of thumb for sample size. The correlational quantitative research
designs the number of subjects/participants or respondents of this study are 100
to 200. The strength of quantitative correlational research design is that measures
the extent of association or dependency between the variables while the weakness
is that it does not determine the caution (Kemerovo, 2019).
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Research Locale

This study was conducted around the municipality of Kabasalan. Kabasalan
comes from the word BASAL, it means to play the Agung. A musical instrument
that is a favorite pastime of the Subanen. It was during the old times that the whole
peninsula was resonating with the sound of that instruments. Every Subanen

family owns a set of instruments.

Research Respondents
The respondents of this study were composed of small business owners
in the municipality of Kabasalan. The chosen respondents are those business

owners who have enough knowledge to answer the questionnaire checklist.

Sampling Techniques

The researcher used simple random sampling in choosing the
respondents in this study. According to (Thomas, 2022). In a simple random
sampling method, each member of the population has an exactly equal chance of
being selected. Thomas will use a roulette wheel to select the respondents of this
study. According to (Behera, 2022). The roulette wheel selection method is used
for selecting all the individuals for the next generation. It is represented in the form
of a pie chart where the area occupied by each individual on the roulette wheel is
proportional.




Research Instruments

The researcher used a questionnaire to focus on answering the research
question. The relationship between distributed soda and its price. The
questionnaire will be given to the respondents.

Data Gathering Procedure

The researcher prepared the questionnaire to the respondents about the
relationship between distributed soda and its price, then identified the target
respondents around the municipality of Kabasalan. During the survey, we ask
permission from the respondents and give clear instructions. Provided the
questionnaire to respondents. After answering the question, collected the
questionnaire from the respondents. Summarized the data respondents. Lastly,

analyzed the data corresponding to the research question.

Statistical Treatment
After the data had been collected. the responses were tailed, analyzed, and
statistically treated 1o facttate the analysis and amve at a certain conclusion. The

researchers used the following statistical tool such as a weighted mean.
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Chapter 4
Presentation, Analysis and Interpretation of Data
This chapter presents the results, the analysis and interpretation of data
gathered from the answer to the questionnaires distributed to the distributor. The
said were presented in tabular form by the specific questions posited on the
statement of the problem.

Graph 1: Saleable size of coca- cola

Frequency

| lliter
® 8ounce

Based on the graph above the most saleable size of Coca-Cola for the
following months is the 8ounce with a percentage of 30% and 1 liter with a
percentage of 70%.




Table 1: Number of 1liter cases of coca- cola for six (6) consecutive months.

Month Nov-22 | Dec-22 | Jan-23 | Feb-23 | Mar-23 | Apr-23
20 1 1
30 1
) 1 3 3
60 2
70 2
80 3 2 4 1
100 4 6 3 2

g 110 1

2

o

5 120 1

! = :

3

2

Weighted Mean 97 114 80 73 67 56

As you can see the table above it shows the number of 1liter cases of coca-
cola and for the month of November there is an average of 97, for the month of
December there is an average of 114, for the month of January there is an average
of 80, for the month of February there is an average of 73, for the month of March
there is an average of 67, for the month for April there is an average 56 and that
answer came from the respondents.
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Table 2: Number of 8 ounce cases of coca- cola for six (6) consecutive months.

Month Nov-22 | Dec-22 |Jan-23 | Feb-23 | Mar-23 | Apr-23
30 1 1
40
50 1
80 1
9% 1
100 2 1
150 1 1
180 1
190 1
2 200 1 1
3
~§ 220 1
‘é 250 1
2
=
Average 113 140 120 130 107 143

In this table it shows the number of 8ounce cases of coca- cola for the month
of November there is an average of 113, for the month of December there is an
average of 140, for the months of January there is an average of 120, for the month
of February there is an average of 130, for the month of March there is an average
of 107, for the month of April there is an average of 143 and that answer came
from the respondents.




Table3: Price of 1liter per case of coca- cola for the six(6) consecutive months.

Month Nov-22 | Dec-22 |Jan-23 | Feb-23 | Mar-23 | Apr-23
410 S
430 1
440 2 1 1
450 1 5 1
460 1 1
480 1 3 5 1
500 S 5 2
§ 510 1
o
Average 496 491 474 470 453 419

16

Table 3 shows the price of 1liter per case of coca- cola the highest average

is the month of November with 496, followed by the month of December with an

average of 491, and the month of January with an average of 474, the month

February with an average of 470, for the month of march with an average of 453,

for the month of April with an average of 419 and that answer came from the

respondents.
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Table 4: Price of 8ounce per case of coca- cola for six(6) consecutive months.

Month Nov-22 | Dec-22 | Jan-23 | Feb-23 | Mar-23 | Apr-23
190 1 1 1
200 1 1 2 1 1 1
210 1 1 1 1
240 1 1
w
8 320 1 1
o
Average 253 253 203 200 200 200

This table shows the price of 8 ounces per case of coca- cola and the month
of November and December got the same average of 253 followed by January
with an average of 203and the month of February, March, and April also got the

same average of 200.
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Table 5: Relationship between distributed coca- cola to its price of 1liter.

Price Distributed cola
Nov | 496 97
Dec | 491 114
Jan. 474 80
Feb | 470 73
Mar | 453 67
Apr | 419 56 |

Price Distributed cola

Price 1

Distributed cola  0.88195241 1

Based on the table above price and distributed Coca-Cola has a

relationship.




Table 6: Relationship between distributed coca- cola to its price for 8ounce.

Price Distributed cola
Nov | 253 113
Dec | 253 140 i
Jan. | 203 120
Feb | 200 130
Mar | 200 107
' Apr | 200 143
-
Price Distributed cola
Price 1

Distributed cola  0.582148473 1

Based on the table above price and distributed coca- cola has a
relationship.




Chapter 5

Summary of Findings, Conclusion/s and Recommendations
This chapter presents the summary of the research, conclusions, and

recommendations of the research regarding the topic ventured. The researchers

summarize the study in order for the readers to answer the problems regarding the
topic of this research while recommendations are for the development of the

present status of the topic presented by the researchers.

Summary of Findings
1. How many distributed coca- cola for six consecutive months?

The 1liter distributed coca- cola for six consecutive months is, for the
month of November there is an average of 97 cases, for the month of
December there is an average of 114 cases, for the month of January there
is an average of 80 cases, for the month of February there is an average of
73 cases, for the month of March there is an average of 67 cases, for the
month for April there is an average 56 cases. The 8ounce distributed coca-
cola for the following months are for the months of November there is an
average of 113 cases, for the month of December there is an average of
140 cases, for the months of January there is an average of 120 cases, for
the month of February there is an average of 130 cases, for the month of
March there is an average of 107 cases, for the month of April there is an

average of 143 cases.
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2. What is the price list of Coca-Cola for six consecutive months?

The price of 1liter of coca- cola from the highest average in the month
of November at 496, followed by the month of December with an average
of 491, the month of January with an average of 474, the month of February
with an average of 470, for the month of march with an average of 453, for
the month of April with an average of 419. The price of 8 ounces of coca-
cola for the month of November and December got the same average of
253, followed by January with an average of 203 and the month of February,

March, and April also got the same average of 200.

3. Is there a relationship between the distributed Coca-Cola to its price?
There is a relationship between distributed Coca-Cola to its price.
Conclusion
Based on the indicated findings, it is admitted that the relationship between
the distributed Coca-Cola to its price has the highest positive correlation. When
there is an increase of, however, there are no changes in the distribution of coca-

cola.

Recommendations
Based on the findings, the researcher endorses the following

recommendations:
1. This study is suitable for students under accountancy, business, and
management since it align with their field of study. They must study the

cause why there is a high price of coca- cola.



TR

2. During the survey the researcher found that one of the problem of coca-
cola is delay of delivery that can affect the price of coca- cola.
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Appendix B

THE RELATIONSHIP BETWEEN THE NUMBER OF DISTRIBUTED COCA -COLA
TO IT'S PRICE

STATEMENT OF THE PROBLEM

This study aims to determine the relationship between the number of
distributed coca- cola to its price.

Specific questions:

1. How many distributed Coca- cola for sex consecutive months?
2. What is the price list of Coca- cola for six consecutive months?
3. Is there a relationship between the distributed Coca- cola to its price?

Name: (optional)

Gender: l:l Male [:J Female

Instructions: for each question in the questionnaire please put check in the provided
space below. Your answer will be strictly confidential and you will not be identifying.

1. Are you selling Coca- cola?

DYes D No

2. What size of Cola -cola product is the most saleable?

[ 175 [J1s [ J12s [ J1ier [ ] 12 0unce
[ |sounce [ Jmismo

3. Based from the saleable size of coca- cola, how many cases of coca- cola for
the following months was distributed?

3A. November, 2022 1 2 3 others (specify) ___




= |
3D. February 2023 1 D 2 | s

3E. March, 2023 v ]2 3

e

3F. April, 2023 D1 E 2 D 3

others (specify)

others (specify)

others (specify)

others (specify)

[_] ctrers (speciy

. Whatistrnpriceofcoea-colaforthefollowingmnms?

4A. November, 2022 | | 1 2 EJ 3

4B. December, 2022 | | 1 2] ' 3

4C. January, 2023 1 ':] 2 [j 3

4D. February, 2023 [j1 I | 2 L3

4E. March, 2023 1 D 2 [J

4F. April, 2023 Lj1 D 2 rL_j 3

[ ] others (specty
[ ] others (specity

| others (speciy

[ ] otners (specity

:J others (specify

| others (speciy
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Appendix A

FRANCISCO RAMOS NATIONAL HIGH SCWOOL
(Concepcion Kabasalan Zamboanga Sibuigly)

Dear Respondents,
Good day,

We are Sophia Biliran, Arcilyn Carcueva, and Judy Ann Yiangn Grade 12 Iniggrity |
under ACOUNTANCY BUSINESS & MANAGEMENT (ABM. We are requesting for |
your cooperation to answer our questionnaires for our resasnch entitied “THE
RELATIONSHIP BETWEEN THE NUMBER OF DISTRIBUTED COCA -COLATO
IT'S PRICE" Your knowledge, concern, and responds are agire help for us
achieving our goal.

|

Rest assured that all the information that we would gather will hafseated cutmaogt
confidentiality and it will be used for academic purposes only.

We are hoping that this request would merit your positive respgnse. Again, thank you
for your accepting our concern. May god bless you. ,

Respectfully yours, Noted by: |
SOM!LIRAN CASSANDHRA P LIA. EMPERADO
Researcher Researdh Teacher
ARCILYN%UEVA
R’se\ archer Approw:
\_/J
JUDY ANN YLANAN ROSALIF L. LA

Researcher Sd\o& Principal ||



